
MARKETING STRATEGIES 
IN THE DIGITAL WORLD

FILIPPOS LIGDAS





96% USE THEIR MOBILE PHONE THE FIRST TIME THEY WAKE UP (!)











ΑΜΘ





1. NO TECHNICAL PROBLEMS





2. EASY & PLEASURABLE 

NAVIGATION









3. E-COMMERCE SITE SPEED



40% OF USERS LEAVE A WEBSITE IF IT DOESN'T 
LOAD IN THE FIRST 3 SECONDS



4. RESPONSIVE E-COMMERCE 
WEBSITE





5. EYE-CATCHING, HIGHLY CONVERTING 

WEBSITE DESIGN 
HAS ALWAYS PLAYED AN ESSENTIAL ROLE 

IN SUCCESSFUL ONLINE SALES. 











6. QUALITY OF CONTENT



















7. TRANSLATED E-COMMERCE WEBSITE







8. CONTACT PAGE & SOCIAL 
MEDIA 







9. NON-COMPLICATED CHECKOUT







10. VARIETY OF PAYMENT METHODS





11. SAFETY FIRST





12. MONEY-BACK POLICIES



13. REVIEWS: THE WOM IN DIGITAL WORLD





…AN ADDITIONAL COMPETITIVE ADVANTAGE
(FREE OF CHARGE)










	Slide 1: MARKETING STRATEGIES IN THE DIGITAL WORLD
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10: 1. NO TECHNICAL PROBLEMS
	Slide 11
	Slide 12: 2. EASY & PLEASURABLE NAVIGATION
	Slide 13
	Slide 14
	Slide 15
	Slide 16: 3. E-COMMERCE SITE SPEED
	Slide 17: 40% of users leave a website if it doesn't load in the first 3 seconds
	Slide 18: 4. RESPONSIVE E-COMMERCE WEBSITE
	Slide 19
	Slide 20: 5. Eye-catching, highly converting  website design  has always played an essential role  in successful online sales. 
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25: 6. QUALITY OF CONTENT
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34: 7. Translated e-commerce website
	Slide 35
	Slide 36
	Slide 37: 8. CONTACT PAGE & SOCIAL MEDIA 
	Slide 38
	Slide 39
	Slide 40: 9. non-complicated checkout
	Slide 41
	Slide 42
	Slide 43: 10. VARIETY OF PAYMENT METHODS
	Slide 44
	Slide 45: 11. SAFETY FIRST
	Slide 46
	Slide 47: 12. MONEY-BACK POLICIES
	Slide 48: 13. reviews: the WOM IN DIGITAL WORLD
	Slide 49
	Slide 50: …an additional competitive advantage  (FREE OF CHARGE)
	Slide 51
	Slide 52
	Slide 53
	Slide 54

